‘Living in a Movie’: World Cup Fans Are Losing Their
Minds Over This U.S. Staple—and It’s Causing Chaos at
Airports
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Lead
From viral social media posts to TSA warnings, a humble American condiment has quickly
become one of the biggest talking points of the world’s largest soccer tournament.
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A standard American condiment has become an unlikely star of the 2026 FIFA World Cup.

Earlier this month, the Transportation Security Administration went viral after posting a series
of social media posts aimed at international travelers who had developed a sudden obsession
with ranch. In the post, the federal agency reminded passengers of the strict liquid restrictions
for carry-on baggage.
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“If you're traveling within the U.S., make sure to keep your carry-on sauces to 3.4 ounces or

less and place any larger containers in your checked bags,” the agency wrote in an Instagram
post.

However, the TSA also hinted at its love for the all-American staple: “Who knew dip-lomacy
could be achieved through addressing the obvious: Ranch is the king of condiments.”

As international visitors flock to the U.S. for World Cup matches, many are experiencing
American culture firsthand for the first time—and they have a lot to say about it. Travelers
have taken to social media to rave about Waffle House, Buc-ee’s, free refills, and the luxury of
air conditioning.

“I feel like I'm living in a movie,” one Swedish influencer posted to X last week, pairing the
caption with a photo of a gas station Twinkie and a bag of Buffalo Blue Cheese Combos.

However, ranch dressing has emerged as a standout obsession all its own. While the
condiment has made its way to select grocery stores and specialty aisles in some countries, it
is far from the household staple it is for Americans. For many visitors, the sheer ease and

abundance of finding it in the U.S. is part of what makes the experience feel like such a
revelation.

“For many Americans, ranch is simply a condiment. For international visitors, it can be a
revelation,” food historian Darin Detwiler, PhD, told Inc. “It is used as a salad dressing, dip,
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sauce, and flavor enhancer. It appears on pizza, vegetables, chicken wings, sandwiches, and
countless snack foods. In many countries, there is no direct equivalent.”

Detwiler has spent decades advising federal agencies including the Food and Drug
Administration, the U.S. Department of Agriculture, and the Centers for Disease Control and
Prevention. He noted that the trend speaks to something deeply human, with visitors wanting
to hold onto a piece of their experience long after they’ve returned home, much like any other
souvenir.

“Visitors may think they are taking home a bottle of dressing or a story about free chips and
salsa,” he said. “What they are really taking home is their experience.”

I's a sentiment that resonates beyond the condiment aisle. Usha Haley, PhD, a professor in
international business at Wichita State University whose work spans culture, storytelling, and
food, sees ranch’s viral moment as a window into something much larger about how American
cuisine is perceived abroad.

“In foreign countries, conversation about American cuisine can often reduce to fast food and
obesity,” she told Inc. “When international tourists love ranch, the story changes to
affectionate participation. The outsider is becoming part of the audience of the food story. That
perception softens the image of American cuisine, recasting it as a culture of small, shared
pleasures.”

For those looking to bring a taste of the experience home, there’s a simple workaround:
Ranch seasoning packets are TSA-friendly and can pass through security without any issues.
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